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OVERVIEW
What is Slack?
Slack is a workplace communication and collaboration app used by nearly 80% of Fortune 500 companies. Slack aims to simplify communication and replace day-to-day email communication. In other words, the main functionality is all about talking with others.  

Functionality
Slack can be considered a chatroom shared among all the members of an organization. The organization is known as the workspace and is divided into channels. These channels are separate group chats (private or public) with specific members and single topics. Members can send messages, images, internet links, videos, and more on channels. In addition, workspace members can privately direct messages to one another without others being able to join.

Slack features include deep contextual search, message archiving, and file sharing. Slack integrates with several other tools, such as DropBox, Google Drive and Calendar. Slack is available through desktop and mobile applications and can be used through the Slack website on a web browser.

User Account Options
The free version of Slack allows users to search through the most recent 10,000 messages and add a limited number of people to the workspace. The paid versions of Slack, billed based on how many members your workspace has, gives users unlimited search and the ability to add more apps and members than the free plan. The Pro Plan is priced at $7.25 per person per month.

SLACK for ORGANIZATION NAME, PLLC
Slack will make it easy for the ORGANIZATION NAME team to keep track of conversation threads that relate to different internal and external projects. Below are examples of various channels ORGANIZATION NAME can create to connect across projects:
· Separate channel for each client (e.g., UNC, UNM)
· General channel (used to communicate general team updates)
· Communications & Marketing
· Client Scoping
· What I’m Reading (used to share relevant and interesting articles, research papers, resources, blog posts, etc.)
· Friends and Family (used to share fun and funny personal updates, milestones, life experiences, etc.)
In addition, ORGANIZATION NAME can invite external partners and stakeholders to its Slack Workspace, making it easier for cross-communication and collaboration.




PROS & CONS
Below is a chart summarizing the pros and cons of using Slack as a workplace communication tool.

	· PROS
	· CONS

	Threads and channels can help organize conversations

Ability to save and archive important messages
	
It can be hard to keep track of multiple conversations happening at once

	Accessible from desktop, smartphone, or tablet
	Mobile version can sometimes have issues with notification or file sharing

	User-friendly interface
	-

	Various App integrations 
	Some tech challenges can arise when using App integrations
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